
Soup Advertising
“Couch – Chunky”

30 seconds
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In F’11… Campbell’s Chunky will Be Poised 
for Better Growth

LIVING PLANNING SHOPPING EXPERIENCING

31



Today’s Guy faces a “Male Meal Dilemma”            
that Chunky can solve…

INSIGHT

“What is good for me 
isn’t made for me.”

“What is good for me 
isn’t made for me.”

“What is made for me 
isn’t good for me.”

“What is made for me 
isn’t good for me.”

Self Indulgent Inherently Good 

gg
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GET CONSUMERS’ ATTENTION by Owning 
Mondays

• National TV, radio, print & Internet
• ESPN TV partnership
• Sports Illustrated magazine advertising
• NFL and Sports-talk radio

P i ti dil l PR• Primetime dilemma solver PR program 
with Deion Sanders on NFL.com

• All-pro dads PR with NFL alums like 
J B ttiJerome Bettis
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GET ON SHOPPING LIST with Purchase 
Incentives
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GET IN THEIR BASKET with Impactful 
In-Store Point of Sale with Major Retailers
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GET OUT OF THEIR PANTRY
with Easy Meal Tips

Take-Home BookletsOn the Web
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In F’11…Healthy Beverages will 
Continue Their Momentum
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An Opportunity Exists to Close the Vegetable Gap in 
New Ways by Addressing a Universally Broad Consumer Issue

INSIGHT

Recommended 
Vegetable Intake

Average Daily
Vegetable Consumption

Short-Fall
In Vegetable
ConsumptionVegetable Intake Vegetable Consumption Consumption

2.9 Cups/Day 1.6 Cups/Day 1.3 Cups/Day

An Annual Gap Of 142 Billion Cups  -Or-
285 Billion Servings Of Vegetables
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INSIGHTThe Ready-to-Drink Tea Segment 
Presents an Opportunity to Extend V8 V-Fusion

RTD Teas Dollar Sales in Billions • Ready-to-drink tea is a $1 2B

+ 100%

Ready to drink tea is a $1.2B    
category growing at 4.8%                  

• Volume and dollar sales have been     
on rise since calendar year 2003on rise since calendar year 2003

• There is overlap between RTD tea 
buyers and shelf-stable juice buyers

illi
on

s

• V8 V-Fusion® +Tea presents an 
opportunity for afternoon day part 
usage

$ 
Bi
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Source: IRI Infoscan; Total U.S. FDMx, 52 Weeks Ending December 27,2009; 
IRI Household Panel  -Total US Grocery – 52 weeks ending 8/3/08


