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U.S. Soup & Simple Meals

m ELEVATE THE CONSUMER EXPERIENCE IN SOUP & SIMPLE MEALS
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Elevate the Consumer Experience
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Innovation Anchored In 3 Consumer Platforms

EASY
TASTE FLAVORFUL
PREMIUM ADVENTURE COOKING




Innovation Anchored In 3 Consumer Platforms

PREMIUM

Indulgence Organic




Elevate the Consumer Experience

Premium Soups
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INDULGENT

Premium Simple Meals
3 Year CAGR = 8.8%

$20.2 $22.3 $24.3 $26.0

2010 2011 2012 2013

Source: IRI, $ Retail Sales

to EXCITE the
SENSES



o wlaovHam

) &Pota

s

*, \\\\-"|4|'T‘ EHEE% =

NOLFGANGPLUCH
lm‘_] \FREE RANEE GHICKEY
TELk STHIE A'H_millli 1

*Distinctive

Contemporary




Elevate the Consumer Experience

OREANIC

Large segment

*Fast growing

*Fits today’s
lifestyle

«$6.7 Billion




Elevate the Consumer Experience
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6 New Soups to Launch in January 2015
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Innovation Anchored In 3 Consumer Platforms

TASTE

ADVENTURE

Sweet & Heat Combos

Flavor Fusions
Regional Influences
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Elevate the Consumer Experience

It Fills You
Up Right®




Elevate the Consumer Experience

PUB-INSPIRED
Soups

e Delicious
e Satisfying
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Elevate the Consumer Experience

Exciting

NEW

‘Mama’s Boy’
Advertising




Chunky Sizzle Reel



Chunky TV Commercial
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Elevate the Consumer Experience

That Takes
You HoOme™




Elevate the Consumer Experience

e Sizeable

opportunit

e Strong repeat
rate

 Delicious
Homestyle taste




Elevate the Consumer Experlence

Value
Variety
Versatility




Elevate the Consumer Experience

Gampbell.

Value
Variety
Versatility

- Multi-cultural e R =
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e Latino advertising

» Great merchandising




Latino Eating Ad



Innovation Anchored In 3 Consumer Platforms

EASY
FLAVORFUL
COOKING
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Dinner in 30 Minutes
Recipe Inspiration
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Elevate the Consumer Experience
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avorful
ecipes

Family
enjoyment



Elevate the Consumer Experience

Gampbell.

Latin Inspired
Cooking
Made Easy

e Popular Latin
flavors

*Great recipe
Ideas




Elevate the Consumer Experience
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The
FLAVORFUL

Way to Cook




Elevate the Consumer Experience

GWANSON NEW

Cream
Starters

21%
of soup eaten
IS homemade

* Big Homemade
Soup Opportunity

* New Cream

Starters
NEW
 New Ethnic & Flavor
Regional Broths Infused
. Re-launched Broths

Flavor Boost




Elevate the Consumer Experience

STRONG
Advertising
Campaign

Increased
Digital Media
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Why | Cook
30 sec



Elevate the Consumer Experience

Prego“’
$427MM
+8.7%

Family
Favorite

Itallan Meals




Prego
Latin Version Monkey on Back



Elevate the Consumer Experience
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$249MM

| test 52 Week through June 2014

Flavorful Food
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SIMPLE MEALS
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U.S. Retail

LEAD THE VEGGIE
CRAZE IN BEVERAGES

BEVERAGES
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Shelf Stable Juice Category Under Pressure

Expanding Competitive Universe |

Evolving Health & Wellness Focus |

| *«Changing Consumer Dynamics




V8 Incredibly Strong Brand

STRONG EQUITY
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' COMPETITIVE
MARKET POSTITION

38




U.S. Beverages

m LEAD THE VEGGIE CRAZE IN BEVERAGES

Strategies:

Make V8 S Build | Increase
the “Go To” V8 Splash Availability for
Beverage for Health into a Powerhouse Broader Consumption
Focused Adults Brand for Kids




U.S. Beverages

m LEAD THE VEGGIE CRAZE IN BEVERAGES

Strategies:

Make V8
the “Go To”
Beverage for Health
Focused Adults




Lead the Veggie Craze in Beverages
STRATEGY #1

. IRI, $ Retail Sales L. ugh June 2014. :
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Lead the Veggie Craze in Beverages

IMPROVED IMPROVED
TASTE LABEL

- TR

Progress started in F'14

V8 Veg +0.6% Dollar Sales
V8 Veg +0.1 pts Dollar Share
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Lead the Veggie Craze in Beverages

Innovate with New,
Contemporary Vegetable Juices




Lead the Veggie Craze in Beverages

Innovate with New,
Contemporary Vegetable Juices
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Lead the Veggie Craze in Beverages

Simplify and Unify Range of
Consumer Choices

100 ran
dminiml




Lead the Veggie Craze in Beverages

' Expand V8 +Energy Platform to
(kusion Capitalize on Strong Growth

ENERGY

Source: IRI, $ Retail Sales Latest 52 Week through June 2014
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U.S. Beverages

m LEAD THE VEGGIE CRAZE IN BEVERAGES

Strategies:

Build
V8 Splash

iInto a Powerhouse
Brand for Kids
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Lead the Veggie Craze in Beverages

Reach More Consumers and
More Occasions




U.S. Beverages

m LEAD THE VEGGIE CRAZE IN BEVERAGES

Strategies:

Increase
Availability for
Broader Consumption
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Lead the Veggie Craze in Beverages
STRATEGY #3

Increase Availability for
Broader Consumption
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U.S. Beverages

m LEAD THE VEGGIE CRAZE IN BEVERAGES

Strategies:

Make V8 S Build | Increase
the “Go To” V8 Splash Availability for
Beverage for Health into a Powerhouse Broader Consumption
Focused Adults Brand for Kids
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Build V8 Splash Increase

the “Go To” intoa Availability

Beverage for Powerhouse for Broader

Health Focused Wl prand for Kids Consumption
Adults

Stl' - Elevate Elevate Elevate
ategles Quality Brand Building Innovation
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