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Dual Mandate



6



7



88



99



1010



1111



1212



1313



1414



1515



1616



17

Dual Mandate
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Fiscal 2013 Nine-Month Financial Summary
($ millions, except per share)

April 
YTD

% 
Change

Net Sales $6,763 11%

Organic Net Sales* 2%

EBIT* $1,080 6%

EBIT excluding Bolthouse* $1,034 2%

EPS – Diluted* $2.19 8%

* See Non-GAAP reconciliation
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Campbell Fiscal Year 2013 Guidance

2012 Base Guidance

Net Sales $7,707 Upper end of range 
of +10-12% 

Adjusted EBIT* $1,227 Upper end of range 
of +4-6% 

Adjusted Net Earnings per Share* $2.44 Up 6-7% or 
$2.58 - $2.62

* See Non-GAAP reconciliation

($ millions, except per share)
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Dual Mandate
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Continue to Drive Innovation
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Dual Mandate – Innovation and External Development
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Dual Mandate – External Development
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New Growth Engines
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Dual Mandate
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* Pending the closing of the Kelsen Group acquisition
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Driving Growth from Faster Growing Markets
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Dual Mandate
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Our Core Consists of Large Icon Brands 

Net Sales* Brand Products

> $2.0 Billion

$1.0 Billion

$500MM - $1.0 Billion

$100 - $500MM

*F’13 Estimated Annual Net Sales
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Shift from a Brand Perspective

* Pending the closing of the Kelsen Group acquisition
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Shift from a Category Perspective
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Packaged Fresh

Shift from a Retail Perspective
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Baby Food
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Shift from a Consumer Perspective
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