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STRATEGIC FRAMEWORK

) GROWTH STRATEGIES

> Profitably grow North America Soup
and Simple Meals

> Expand our International Presence

> Continue to drive Growth in
Snacks and Healthy Beverages



Dual Mandate
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Seismic Shifts

Changing L9
demographics e

Ascendance of

Millennials and |
Hispanics
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Digital "
technolo gy

facebook

Social
Yelprk media
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Growth
Channels

€COSTCO

———WHOLESALE
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CVsS
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Emerging
Markets ¢
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CONNECT

with NEW
Generations ~¢~--
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Millennials

25% of
U.S. Population

eneraté |
1.3 Trillion
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Hispanic
Americans
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Millions of Consumers p .
live in a digitally 1. S &4

connected global NN

culture of food

| <= OpenTable:
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Fiscal 2013 Nine-Month Financial Summary

($ millions, except per share)

April
YTD

%

Change

11%
2%
6%

Net Sales $6,763

Organic Net Sales*

EBIT* $1,080

EBIT excluding Bolthouse* $1,034

EPS — Diluted* $2 19

2013 ANALYST DAY

* See Non-GAAP reconciliation

2%

8%
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Campbell Fiscal Year 2013 Guidance

($ millions, except per share)

Upper end of range

Net Sales $7,707 of +10-12%

Adjusted EBIT: s1227 ~ Upper end of range
-70

Adjusted Net Earnings per Share* $2.44 $Lép52 _7${02%r2

274 ,FOCUSFORWARD
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Dual Mandate

MAINTAIN
STRENGTH OF
CORE BUSINESS

2013 ANALYST DAY

20



DOUBLE-DIGIT
Profit Growth

5% Growtn
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We Have RESTORED U.S. Soup Growth

IMPROVED
Execution PBRAND

Building

Y QCREMRd f
PePPeeri

&GOUDA,w

OPTIMIZED
Drivers of Demand
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HUNKY

Soup That Eats Like A Meals

1 atmﬂﬂm

IWTH RICE & I‘-#

E“\PIITI.E

% CORM CF Q‘H

2013 ANALYST DAY



Continue to Drive Innovation
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U.S. Beverages s (i),
Shelf Stable Julce Category: LEMEC]) KEld

Pomegranate
Blueberr
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TOP 15 in profit

Household
Penetration

90%
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VEGETABLE
Nutrition
with
Great Taste
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/ Right balance of promotion & pricing
v Aggressively manage costs

/ Accelerate innovation
v Expand availability
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V8 Splash and
v8 V-FuSion-l-Engrgy

Builds Momentum

Vin

((Fusion
ENE RG)
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Strong Value
PROPOSITION
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Delivered Top-Line, Bottom-
and Share Growth
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PEPPERIDGE FARy
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chogolate dark
cdlassic créme
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Excellence
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Dual Mandate — Innovation and External Development

EXPAND
INTO HIGHER
GROWTH SPACES

+AFOCUSForRWARD
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INNOVATION The Difference

Number of Products Launched

200

Critical part
of our Recipe

100

Multiplied number
of New Disruptive

Ideas in Pipeline

2013 ANALYST DAY



Faster Growing
Premium Soup
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SKILLET

Gampbelle:
SLOW GOOKER
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Gunptell Different

bl Target the
Stovetop SLOW COREER Appliance

SKILLET

~Sewces —

Slow Cookers
Are In

20%
of U.S. °

Slow Cookers Make

500 Million
Meals a Year
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2013 ANALYST DAY
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COMMITMENT
to INNOVATION
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Dual Mandate — External Development

EXPAND
INTO HIGHER
GROWTH SPACES
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New Growth Engines
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$12 BILLION

Packaged Fresh Category

B vikiiGn

CATEGORY

GROWING
at 6% to 7% .

Per Year S RANCH

NET SALES
APPROXIMATELY
3 24 ,FOCUSForRWARD
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ANNUAL RETAIL SALES
$90 MILLION
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$180 Million

®

T0 THE ROVAL DAsi15H COURT

Kelsen
Group /
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$60 Billion

Global Sweet Biscuits Market

2013 ANALYST DAY



EL ORIGINAL

JUGO DE VERDURAS
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Dual Mandate

MAINTAIN EXPAND
STRENGTH OF INTO HIGHER
CORE BUSINESS GROWTH SPACES
rw Eoun
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First V8
Entry in

Packaged

Fresh
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Large & Growing

$1 BILLION
Kids Platform
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Expanding our
International Footprint

Combined Anticipated Annual Net Sales* $2.5 lillionj

2724 ,FOCUSForRWARD

* Pending the closing of the Kelsen Group acquisition 8 _CREHE
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Driving Growth from Faster Growing Markets

e C JUMEX

Group

(2)
CAMPBELL SWIRE

Mexico




Must Meet our
Consumers'
Evolving Needs
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Dual Mandate

MAINTAIN EXPAND
STRENGTH OF INTO HIGHER
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Our Core Consists of Large Icon Brands

Net Sales*

> $2.0 Billion

Products

$1.0 Billion

$500MM - $1.0 Billion

$100 - $500MM

*F'13 Estimated Annual Net Sales

2013 ANALYST DAY




Shift from a Brand Perspective

%0&45;"6 Qp‘&“’"‘ Kelsen
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Combined Anticipated Annual Net Sales* $1 Iillionj

Cam _*FOCUSFORWARD

* Pending the closing of the Kelsen Group acquisition
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Shift from a Category Perspective
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Shift from a Retail Perspective

Packaged Fresh Cé}ﬁg;fg
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Shift from a Consumer Perspective
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